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ABSTRAK 
 
Penelitian ini bertujuan untuk menguji pengaruh kualitas layanan, kualitas 
produk dan harga terhadap kepuasan pelanggan rumah makan Ayam Goreng 
Nelongso. Teknik analisis yang digunakan adalah anlisis regresi linier berganda. 
Dari data yang dikumpulkan dengan menggunakan kuisioner (angket) dengan 
jumlah sampel sebanyak 100 responden yang diambil secara purposive .Hasil 
penelitian ini dapat diketahui bahwa terdapat pengaruh secara parsial yang 
signifikan dan positif antara variabel kualitas layanan, kualitas produk dan harga 
terhadap kepuasan pelanggan rumah makan Ayam Goreng Nelongso. Secara 
simultan kualitas layanan, kualitas produk dan harga berpengaruh signifikan 
terhadap kepuasan pelanggan. 
 
Kata Kunci: Kualitas Layanan, Kualitas Produk, Harga dan Kepuasan 
Pelanggan. 
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THE EFFECT OF SERVICE QUALITY, PRODUCT QUALITY, PRICE 
TOWARD CUSTOMER SATISFACTION OF AYAM GORENG NELONGSO 
RESTAURANT 
(Study of University of Muhammadiyah Malang Student ) 
 
 
Inayatur Robbany, Widayat, Sri Nastiti Andharini 
Management Studies Program, Faculty of Economics and Business 
University of Muhammadiyah Malang 
Jl. Raya Tlogomas no. 246 Malang 
Email: inayaturrobbany@gmail.com 
 
 
ABSTRACT 
 
This study aims to test the effect of service quality, product quality and 
price on customer satisfaction at Ayam Goreng Nelongso restaurant. Analysis 
techniques were used multiple linier regression analysis. Whereas, the data 
collected samples of 100 respondents used questionnaire. The results of this study 
indicate that there were significant partial effect and positive effect among service 
quality, product quality and prices toward customer satisfaction of Ayam Goreng 
Nelongso restaurant. Furthermore, showed it has significant effect to customer 
satisfaction.  
 
Keyword : Service Quality, Product Quality, Price, Customer Satisfaction. 
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